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veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all the five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF& - I / Unit - I

Q. 1. efJeosMeer yeepeejeW ceW ØeJesMe mes hetJe& Devleje&°^erÙe efJeheCeve

DevegmebOeeve keäÙeeW DeeJeMÙekeâ nw ? Fmekesâ cetueYetle lelJe keâewve–

keâewve mes nQ ? 20
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Why International Marketing Research is very much

essential before entering the foreign market ? What

are its basic elements ?

DeLeJee / Or

Devleje&<š^erÙe efJeheCeve keâer keäÙee efJeMes<e keâef"veeF& nQ ? JÙeeKÙee

keâerefpeÙes~

What are the special difficulties of International

Marketing ? Discuss.

FkeâeF& - II / Unit - II

Q. 2. Devleje&<š^erÙe efJeheCeve JeeleeJejCe efkeâve–efkeâve IeškeâeW mes ØeYeeefJele

neslee nw ? Gve IeškeâeW keâes mecePeeFÙes~ 20

What are those factors which affect International

Marketing Environment ? Explain those factors.

DeLeJee / Or

efvecveefueefKele hej efšhheCeer efueefKeÙes :

(De) Devleje&°^erÙe JeeleeJejCe

(ye) ØeefleÙeesieer heÙee&JejCe



(3) (4)
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Write notes on the following :

(a) International Environment

(b) Competitive Environment

FkeâeF& - III / Unit - III

Q. 3. efJeosMeer yeepeej kesâ henÛeeve SJeb ÛegveeJe hej Skeâ mebef#ehle uesKe

efueefKeÙes~ 20

Write a short essay on identifying and selecting

foreign market.

DeLeJee / Or

veJeerve Glheeo efJekeâeme mes Deehe keäÙee mecePeles nQ ? veJeerve Glheeo

efJekeâeme kesâ cenlJe keâer efJeJesÛevee keâerefpeÙes~

What do you understand from the new product

development ? Discuss the importance of new

product development.

FkeâeF& - IV / Unit - IV

Q. 4. JewÙeefkeälekeâ efJe›eâÙe kesâ iegCe–oes<eeW keâes mecePeeFÙes~ 20

Explain the merits and demerits of personal selling.

DeLeJee / Or

efJe%eeheve keâer ØeYeeJeeslheeokeâlee keâe cetuÙeebkeâve efkeâme Øekeâej efkeâÙee

peelee nw ? mecePeeFÙes~

How advertising effectiveness is evaluated ?

Explain.

FkeâeF& - V / Unit - V

Q. 5. Devleje&°^erÙe efJeheCeve metÛevee ØeCeeueer keâe DeLe& mecePeeFÙes~ DeeOegefvekeâ

efJeMJe ceW Fmekesâ cenlJe keâes yeleeFÙes~ 20

Explain the meaning of International Marketing

Information System. Point out its importance in

modern world.

DeLeJee / Or

efvecveefueefKele hej efšhheCeer efueefKeÙes :

(De) Yeejle SJeb iewš

(ye) efJeMJe JÙeeheej mebie"ve

Write notes on the following :

(a) India and GATT

(b) World Trade Organisation (WTO)

——


