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D-7019
M.Com. (Ist Semester) Examination, 2020

COMMERCE

(Principle of Marketing)

Time Allowed : Three Hours

Maximum Marks : 70

KeC[ - De

SECTION - A

veesš : efkeâvneR ome ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve Skeâ Debkeâ keâe

nw~ 10×1=10

Note : Attempt any ten questions. Each question carries

one mark.

Q. 1. (i) efJeheCeve DeJeOeejCee keâe cetueYetle GösMÙe «eenkeâ keâes

............ mevlegef° Øeoeve keâjvee nw~

The primary object of marketing concept is to

provide  _____ satisfaction to the consumer.

(ii) efJeheCeve efceßeCe JÙeJemeeÙe kesâ ØelÙeskeâ #es$e kesâ efueS ............

neslee nw~

Marketing mix is _____ for every area of

Business.
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(iii) GheYeeskeälee JÙeJenej Skeâ ............ nw~

Consumer behaviour is a _______.

(iv) Glheeo DeJeOeejCee Meyo henues ............ Éeje ØeÙeesie ceW

ueeÙee ieÙee Lee~

Product concept word was first used by

_____.

(v) hewkesâefpebie ......... ceW meneÙelee keâjlee nw~

Packaging helps in _______.

(vi) efvecveefueefKele ceW mes keâewve-mee yeepeej efJeYeepeve keâe

ceveesJew%eeefvekeâ DeeOeej nw ?

(De) Oece&

(ye) peerJeve Mewueer

(me) heefjJeej keâe Deekeâej

(o) DeeÙe

Which of the following is a psychographic

basis of market segmentation ?

(a) Religion

(b) Life-style

(c) Family size

(d) Income
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(3) (4)

(vii) FveceW mes keâewve Glheeo peerJeve Ûe›eâ keâer DeJemLee veneR nw ?

(De) efye›eâer

(ye) efJekeâeme

(me) efiejeJeš

(o) meble=efhle

Which is not the stage of "PLC" ?

(a) Sales

(b) Growth

(c) Decline

(d) Saturation

(viii) yeÇebeE[ie keâe meyemes yegefveÙeeoer keâeÙe& nw :

(De) Deheerue

(ye) henÛeeve

(me) mebj#eCe

(o) ØeefleOeejCe

The most basic function of branding is :

(a) Appeal

(b) Identification

(c) Protection

(d) Retention

(ix) efvecveefueefKele ceW mes keâewve-mee cetuÙe efveOee&jCe keâe GösMÙe nw ?

(De) ueeYe DeefOekeâlecekeâjCe

(ye) ØeefleÙeesefielee mes efceueve

(me) yeepeej efnmmesoejer keâe DeefOekeâlecekeâjCe

(o) Ghejesòeâ meYeer

Which of the following is pricing objective ?

(a) Profit maximisation

(b) Meeting competition

(c) Maximisation of maket share

(d) All of these

(x) efJe%eeheve veneR nw :

(De) DeJewÙeefòeâkeâ

(ye) peve mebÛeej

(me) GheYeesòeâe keâer DeeoleW

(o) heejmheefjkeâ mebÛeej

Advertising is not :

(a) Impersonal

(b) Mass communication

(c) Buying habits of consumer

(d) Interpersonal communication
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(xi) efJe›esâlee pees Decetle& GlheeoeW keâer efye›eâer keâjves ceW ceeefnj nw :

(De) jÛeveelcekeâ efJe›esâlee

(ye) mesJee efJe›esâlee

(me) efJeMes<e efJe›esâlee

(o) Ghejesòeâ meYeer

Salesman specializes is selling intangible

products are :

(a) Creative salesman

(b) Service salesman

(c) Speciality salesman

(d) All of above

KeC[ - ye

SECTION - B

veesš : efkeâvneR heeBÛe ØeMveeW keâe Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 2 Debkeâ

nQ~ 5×2=10

Note : Attempt any five questions. Each question carries 2

marks.

Q. 2. Very Short Answer Type (25-30 words) :

Deefle ueIeg GòejerÙe (25-30 Meyo) :

(i) efJeheCeve efceßeCe keäÙee nQ ?

What is marketing mix ?

(ii) GheYeesòeâe JÙeJenej mes Deehe keäÙee mecePeles nw ?

What do you mean by 'Consumer Behaviour' ?

(iii) yeepeej efJeYeòeâerkeâjCe keäÙee nw ?

What is 'market segmentation' ?

(iv) Glheeo efveÙeespeve keäÙee nw ?

What is product planning ?

(v) cetuÙe veerefleÙeeW mes Deehekeâe keäÙee DeeMeÙe nw ?

What do you mean by price policies ?

(vi) F&-ceekexâeEšie mes keäÙee leelheÙe& nw ?

What do you mean by E-marketing ?

(vii) JewÙeefòeâkeâ efJe›eâÙe keâes heefjYeeef<ele keâerefpeS~

Define personal selling.
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SECTION - C

veesš : efkeâvneR heeBÛe ØeMveeW keâe Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 4 Debkeâ

nQ~ 5×4=20

Note : Attempt any five questions. Each question carries 4

marks.

Q. 3. Short Answer Type (250 words) :

ueIeg GòejerÙe (250 Meyo) :
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(i) efJeheCeve kesâ DeLe& keâes mecePeeFÙes Deewj efJeheCeve keâer hejchejeiele

efJeÛeejOeeje yeleeFÙes~

Write the meaning of marketing and explain

traditional marketing.

(ii) Jemleg Ùee Glheeo mes Deehe keäÙee mecePeles nQ ?

What do you understand by product ?

(iii) yeÇeC[ efkeâmes keânles nQ ? Fmekesâ keäÙee ueeYe nQ ?

What is brand ? What is its advantages ?

(iv) Glheeo jsKee keâes mhe° keâerefpeS~

Explain product line.

(v) Glheeo veJeeÛeej kesâ keâejCeeW keâes mecePeeFÙes~

Explain reasons for product innovation.

(vi) cetuÙe keâe DeLe& SJeb Gmekeâe efJeheCeve efceßeCe ceW cenlJe yeleeFÙes~

Write the meaning of price and its importance

in marketing mix.

(vii) efJe›esâlee kesâ keâeÙeeX keâer efJeJesÛevee keâerefpeS~

Discuss function of salesman.

KeC[ - o

SECTION - D

veesš : efkeâvneR leerve ØeMveeW keâe Gòej oerefpeS~ ØelÙeskeâ ØeMve 10 DebkeâeW keâe

nQ~ 3×10=30

Note : Attempt any three questions. Each question carries

10 marks.

Q. 4. Essay Type (more than 500 words) :

efveyevOeelcekeâ ØeMve (500 MeyoeW mes DeefOekeâ) :

(i) efJeheCeve keâer DeeOegefvekeâ heefjYee<ee oerefpeS leLee Fmekesâ efJeefYevve

keâeÙeeX keâer meceer#ee keâerefpeS~

Give the modern definition of marketing and

discuss the various functions of marketing.

(ii) GheYeesòeâe JÙeJenej keâer efJeefYevve efJeÛeejOeejeDeeW keâes mecePeeFÙes~

Explain the various theories of consumer

behaviour.

(iii) mebÛeej keäÙee nw ? efJeheCeve ceW mebJeOe&ve meefcceßeCe kesâ cenlJe

keâes efueefKeS~

What is communication ? Write the

importance of promotion mix in marketing.

(iv) ‘‘efJe%eeheve hej efkeâÙee ieÙee JÙeÙe efJeefveÙeesie nw, DeheJÙeÙe

veneR~’’ Fme keâLeve keâer DeeueesÛeveelcekeâ JÙeeKÙee keâerefpeS~

"Money spend on advertising is an investment

and not a waste." Critically examine this

statement.

——
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