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M-7046
M.Com. (IVth Semester) Examination, 2020

(Sales and Advertising Management)

Time Allowed : Three Hours

Maximum Marks : 70

Minimum Pass Marks : 24

veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Answer all five questions. One question from each

unit is compulsory. All questions carry equal marks.

FkeâeF& – I / Unit - I

Q. 1. ‘‘Skeâ keâcheveer keâe efJe›eâÙe mebie"ve Skeâ mebie"ve keâe yengle ner

cenlJehetCe& Debie nw~’’ Fme meboYe& ceW efJe›eâÙe mebie"ve kesâ keâeÙeeX keâer

JÙeeKÙee keâerefpeS~ 14

"Sales organisation of company is a very important

part of an organisation." In the light of this explain

the functions of a sales organisation.
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DeLeJee / Or

Skeâ efJe›eâÙe mebie"ve ceW efJe›eâÙe ØeyebOekeâ kesâ keâeÙeeX SJeb GòejoeefÙelJeeW

keâe JeCe&ve keâerefpeS~

Describe the function and responsibilities of sales

manager in a sales organisation.

FkeâeF& – II / Unit - II

Q. 2. efJe›eâÙe ØeefMe#eCe mes keäÙee DeeMeÙe nw ? Skeâ DeÛÚs efJe›eâÙe ØeefMe#eCe

keâeÙe&›eâce keâer efJeMes<eleeSB yeleeFS~ 14

What is meant by sales training ? Discuss the

features of a good sales training programme.

DeLeJee / Or

efJe›esâlee kesâ efveÙeb$eCe SJeb hejer#eCe keâer keäÙeeW DeeJeMÙekeâlee nw ?

efJe›esâlee kesâ efveÙeb$eCe keâer efJeefOeÙeeW keâe JeCe&ve keâerefpeS~

What is the need of salesman control and

supervision ? Describe the methods of controlling

salesman.
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FkeâeF& – III / Unit - III

Q. 3. efJe%eeheve mes Deehe keäÙee mecePeles nw ? Fmekeâer efJeMes<eleeÙeW SJeb

Øekeâej yeleueeFÙes~ 14

What do you understand by Advertising ? Explain

its characteristics and kinds.

DeLeJee / Or

efJe%eeheve kesâ meeceeefpekeâ Je veweflekeâ henuegDeeW keâer efJeJesÛevee keâerefpeS~

Discuss social and ethical aspects of advertising.

FkeâeF& – IV / Unit - IV

Q. 4. ‘‘efJe%eeheve hej efkeâÙee ieÙee JÙeÙe efJeefveÙeesie nw~ yeyee&oer veneR’’ Fme

keâLeve keâe hejer#eCe keâerefpeÙes~ 14

‘‘Money spent on advertising is an investment. Not

a waste.’’ Examine this statement.

DeLeJee / Or

Skeâ efJe%eeheve Spesvmeer Éeje efkeâÙes peeves Jeeues keâeÙeeX keâes yeleeFÙes~

Explain the various functions of an advertising

agency.

FkeâeF& – V / Unit - V

Q. 5. yee¢e efJe%eeheve mes Deehe keäÙee mecePeles nQ ? Fmekeâer efJeMes<eleeDeeW keâes

mecePeeFS~ 14

What do you understand by outdoor advertising ?

Explain its characteristics.

DeLeJee / Or

efJe%eeheve keâer ØeYeeJeeslheeokeâlee kesâ ceeheve kesâ efJeefYevve lejerkeâeW keâe

meb#eshe ceW JeCe&ve keâerefpeÙes~

Discuss in brief the different methods of evaluation

of advertising effectiveness.
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