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I-1226
M.Com. (Previous/Final) Examination, 2020

COMMERCE
Group - B (Optional I)

(Marketing Management)

Time Allowed : Three Hours

Maximum Marks : 100

Minimum Pass Marks : 36

veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF&—I / UNIT-I

Q. 1. efJeheCeve-efceßeCe Deewj Gmekesâ lelJe keâes mecePeeFÙes~ efJeheCeve

efceßeCe keâes ØeYeeefJele keâjves Jeeueer MeefòeâÙeeW keâe JeCe&ve keâerefpeS~

Explain Marketing-Mix and its elements. Discuss

the forces affecting marketing-mix.
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DeLeJee OR

yeepeej efJeYeefòeâkeâjCe efkeâmes keânles nQ ? yeepeej efJeefYeefòeâkeâjCe

kesâ ØecegKe DeeOeej keäÙee nQ ?

What is market segmentation ? What are basis

or criteria for market segmentation ?

FkeâeF&—II / UNIT-II

Q. 2. Jemleg ceo, Jemleg-hebefòeâ Je Jemleg-efceßeCe mes Deehe keäÙee mecePeles nQ ?

Devegketâuelece Jemleg efceßeCe keâer JÙeeKÙee keâerefpeS~

What do you mean by Product-Item, Product-

Line and Product-Mix ? Discuss ‘‘The Optimal

Product-Mix’’.

DeLeJee OR

Jemleg-efveÙeespeve leLee Jemleg-efJekeâeme keâe DeLe& yeleeFÙes~ Fmekesâ

efJeheCeve ceW #es$e hej efJemleej mes ÛeÛee& keâerefpeS~

Define Product-Planning and Product-

Development. Discuss in detail their scope in

marketing.
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FkeâeF&—III / UNIT-III

Q. 3. efJelejCe-ceeOÙece Ùee JeeefnkeâeDeeW kesâ DeLe& Je keâeÙeeX hej ØekeâeMe

[eefueS~

Throw light on the meaning and functions of

distribution channels.

DeLeJee OR

efšhheCeer efueefKeS :

(i) cetuÙe jCeveerefleÙeeb

(ii) cetuÙe efJeYeso

(iii) mece-efJeÛÚso cetuÙe efveOee&jCe {bie

Write notes on :

(i) Pricing strategies

(ii) Price discrimination

(iii) Break-even pricing method

FkeâeF&—IV / UNIT-IV

Q. 4. GlheeokeâeW Deewj GheYeesòeâeDeeW keâes efJe%eeheve mes ueeYe Ùee GheÙeesefielee

yeleeFÙes~

Write down the utility or advantages of advertising

to manufactures and consumers.

DeLeJee OR

efJe›eâÙe mebJeæ&ve mes keäÙee leelheÙe& nw ? Fmekesâ ØecegKe GhekeâjCe

keäÙee-keäÙee nQ leLee Ùen efJe%eeheve mes efkeâme Øekeâej efYevve nw ?

What is the meaning of sales promotion ? What

are the main tools of sales promotion and how

sales promotion differ from advertising ?

FkeâeF&—V / UNIT-V

Q. 5. Devleje&°^erÙe efJeheCeve heÙee&JejCe mes keäÙee DeLe& nw ? Deevleefjkeâ

SJeb yee¢e heÙee&JejCe keâer JÙeeKÙee keâerefpeS~

What is the meaning of International Marketing

Environment ? Discuss internal and external

environment.

DeLeJee OR

efJeheCeve mebie"ve mes Deehe keäÙee mecePeles nQ ? Fmekeâer DeeJeMÙekeâlee

SJeb keâeÙeeX keâe efJeJesÛeve keâerefpeS~

What do you mean by the term marketing

organisation ? Discuss its needs and functions.
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