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D-7042
M.Com. (IVth Semester) Examination, 2020

COMMERCE

(Marketing Research)

Time Allowed : Three Hours

Maximum Marks : 70

KeC[ - De

SECTION - A

veesš : efkeâvneR ome ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve Skeâ Debkeâ keâe

nw~ 10×1=10

Note : Attempt any ten questions. Each question carries

one mark.

Q. 1. efjòeâ mLeeveeW keâer hetefle& keâerefpeS :

Fill in the blanks :

(i) meceeÛeej he$eeW mes efueÙee ieÙee mecebkeâ ......... nw~

Data taken from newspapers is _____.

(ii) Deevegheeeflekeâ hewceevee keâe uesKeeefÛe$e ......... heefjJele&veeW keâes

mebkesâeflele keâjlee nw~

Ratio scale graph indicates _____ changes.

(iii) meeceevÙeleÙee ‘‘DevJes<eCe keâe DeLe& ......... keâer Keespe nw~

Generally "investigation means a search of

_____.

D-7042D-7042 P.T.O.

(iv) meJex#eCe kesâ efve<heeove keâe Debeflece ÛejCe ......... lewÙeej

keâjvee neslee nw~

The preparation of _____ constitutes the

final step in executing the survey.

(v) JeieeakeâjCe Deewj meejCeerÙeve Skeâ otmejs kesâ ......... nQ~

Classification and tabulation are _____ to

each other.

mener Gòej keâe ÛeÙeve keâerefpeS :

Choose the correct answer :

(vi) efJeheCeve kesâ meboYe& ceW MeesOe nes mekeâles nQ :

(De) efJe›eâÙe MeesOe

(ye) Ssefleneefmekeâ MeesOe

(me) Jew%eeefvekeâ MeesOe

(o) meeceeefpekeâ MeesOe

In the context of marketing :

(a) Sales research

(b) Historical research

(c) Scientific research

(d) Social research

(vii) owJe-efveoMe&ve efJeefOe nw :

(De) ueešjer efJeefOe

(ye) DeebKe yebo keâjkesâ Ûegvevee

(me) {esue Iegceekeâj

(o) GheÙeg&òeâ meYeer
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(3) (4)

Random sampling method is :

(a) Lottery system

(b) Blindfold selection

(c) Rotating the drum

(d) All of the above

(viii) efJeheCeve MeesOe #es$e keâes efveOee&efjle keâjves Jeeues ØecegKe keâejkeâ

nQ :

(De) Glheeo

(ye) keâcheveer

(me) GÅeesie

(o) GheYeesòeâe

The major factors determine marketing

research area are :

(a) Product

(b) Company

(c) Industry

(d) Consumer

(ix) ØeefleJesove nw :

(De) DevegmebOeevekeâlee& keâe yeeÙees[eše

(ye) DevegmebOeeve Øeef›eâÙee keâe mebef#ehle SJeb meejieefYe&le efJeJejCe

(me) DevegmebOeeve mebyebOeer mecemÙeeSB

(o) mecebkeâeW keâe meb«enCe

The Report is :

(a) Researcher's bio-data

(b) Research procedure brief

(c) Research related problems

(d) Collection of data

(x) mebieCevee efJeefOe GheÙegòeâ nw :

(De) meerefcele #es$e ceW

(ye) Demeerefcele #es$e ceW

(me) ienve DeOÙeÙeve DeeJeMÙekeâ ve nes

(o) Megælee keâer DeeJeMÙekeâlee ve nes

Computation method is appropriate :

(a) Limited area

(b) Unlimited area

(c) Intensive study is not necessary

(d) Accuracy is not required

(xi) mece«e nw :

(De) Ûegves ieÙes mecebkeâ

(ye) DevegmebOeeve keâer mecemle FkeâeFÙeeb

(me) DevegmebOeeve keâer mecemle FkeâeFÙeeW keâe mecetn

(o) mebieCevee efJeefOe

The overall is :

(a) Selected numbers

(b) All units of research

(c) Group of all unit of research

(d) Computation method

(xii) DeejsKe nw :

(De) DeebkeâÌ[eW keâe meb«enCe

(ye) efJeMues<eCe

(me) ØemlegleerkeâjCe

(o) mebef#ehleerkeâjCe
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Diagrams is :

(a) Collection of data

(b) Analysis

(c) Presentation

(d) Summarization

KeC[ - ye

(Deefle ueIeg GòejerÙe ØeMve)

SECTION - B

(Very Short Answer Type Questions)

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 2 Debkeâ

nQ~ DeefOekeâlece Meyo meercee 25-30 Meyo~ 5×2=10

Note : Attempt any five questions. Each question carries

2 marks. Maximum word limit 25-30 words.

Q. 2. (i) efJeheCeve MeesOe keäÙee nw ?

What is marketing research ?

(ii) ØeMveeJeueer efkeâmes keânles nQ ?

What is questionnaire ?

(iii) efJeheCeve MeesOe ceW ueeskeâefØeÙe ØeefleJesove mes Deehe keäÙee

mecePeles nQ ?

What do you mean by popular report in

marketing research ?

(iv) efJeheCeve MeesOe ceW veerefleMeeŒe mes keäÙee DeeMeÙe nw ?

What is meant by Ethics in marketing

research ?

(v) efJeheCeve MeesOe mecemÙee keäÙee nw ?

What is marketing research problem ?

(vi) metÛevee keâer DeeJeMÙekeâlee keäÙeeW nesleer nw ?

Why need information ?

(vii) Ghleeo peerJeve Ûe›eâ keäÙee nw ?

What is product life cycle ?

KeC[ - me

(ueIeg GòejerÙe ØeMve)

SECTION - C

(Short Answer Type Questions)

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 4 Debkeâ

nQ~ DeefOekeâlece Meyo meercee 250 Meyo~ 5×4=20

Note : Attempt any five questions. Each question carries

4 marks. Maximum word limit 250 words.

Q. 3. (i) efJeheCeve MeesOe ef›eâÙee kesâ mebie"ve keâes ØeYeeefJele keâjves Jeeues

Ieškeâ keâewve-keâewve mes nQ ?

What are the factors influencing organisation

of marketing research activity ?

(ii) ØeeLeefcekeâ leLee efÉleerÙekeâ mecebkeâeW keâe DeLe& SJeb Devlej

yeleeFS~

Define and distinguish between primary and

secondary data.

(iii) ‘meejCeerÙeve’ keâer heefjYee<ee oerefpeS~ Fmekesâ iegCe-oes<e

yeleeFS~

Define "Tabulation". Discuss its merits and

demerits.
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(iv) ceeOÙece MeesOe kesâ ØecegKe Øee™heeW keâes meb#eshe ceW mecePeeFS~

Explain briefly the various forms of media

research.

(v) efJeheCeve MeesOe ceW ceehe keâer ØeJe=efòe keâer efJeJesÛevee keâerefpeS~

Discuss the nature of measurement in

marketing research.

(vi) DeebkeâÌ[eW kesâ DeejsKeerÙe efve™heCe kesâ efueS ØeÙegòeâ efkeâvneR Ûeej

efJeefOeÙeeW keâes mecePeeFS~

Explain any four important methods used for

diagrammatic representation of data.

(vii) ØeefleoMe& Ûegveves keâer efJeefYevve efJeefOeÙeeW keâe JeCe&ve keâerefpeS~

Describe the various methods of selecting a

sample.

KeC[ - o

(efveyevOeelcekeâ ØeMve)

SECTION - D

(Essay Type Questions)

veesš : efkeâvneR leerve ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve 10 DebkeâeW keâe

nw~ DeefOekeâlece Meyo meercee 500 Meyo~ 3×10=30

Note : Attempt any five questions. Each question carries

10 marks. Maximum word limit 500 words.

Q. 4. (i) keäÙee efJeheCeve metÛevee heæefle mecemle efJeheCeve mecemÙeeDeeW

keâe meceeOeeve nw ? Fmekeâer keäÙee meerceeSB nQ ?

Is marketing information system a solution of

all marketing problems ? What are limitations ?

(ii) efJeheCeve MeesOe ceW efveoMe&ve efmeæevle keâer Yetefcekeâe keâes

efJemleej mes mecePeeFS~

Explain in detail the role of sampling theory in

marketing research.

(iii) mecebkeâeW kesâ efJeMues<eCe mes keäÙee DeeMeÙe nw, mecebkeâeW kesâ

efJeMues<eCe ceW keâeF& Jeie&-hejer#eCe keâneB lekeâ GheÙeesieer nw ?

What is meant by analysis of data ? How far

Chi-square test is useful in the analysis of

data ?

(iv) efJeheCeve MeesOe Glheeo mebyebOeer mecemÙeeDeeW hej kewâmes ueeiet

neslee nw ? mecePeeFS~

How can marketing research be applied to

solve the problems relating to a product ?

Explain.
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