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veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all the five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF& - I / Unit - I

Q. 1. efJeheCeve keäÙee nw ? Fmekesâ Øeke=âefle, #es$e SJeb cenlJe keâer efJeJesÛevee

keâerefpeS~ 15
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PRINCIPLES OF MARKETING

Time Allowed : Three Hours

Maximum Marks : 75

Minimum Pass Marks : 25

What is marketing ? Discuss its nature, scope and

importance.

DeLeJee / Or

efJeheCeve JeeleeJejCe keäÙee nw ? efJeheCeve JeeleeJejCe keâes ØeYeeefJele

keâjves Jeeues IeškeâeW keâer efJeJesÛevee keâerefpeS~

What is marketing environment ? Discuss the

factors affecting marketing environment.

FkeâeF& - II / Unit - II

Q. 2. GheYeesòeâe–JÙeJenej keâes heefjYeeef<ele keâerefpeÙes leLee efJeheCeve efveCe&Ùe

keâjves mecyevOeer Fmekeâer GheÙeesefielee keâe JeCe&ve keâjW~ 15

Define the consumer behaviour and describe its

usefulness in making marketing decisions.

DeLeJee / Or

yeepeej efJeYeefòeâkeâjCe keâer DeJeOeejCee keâer JÙeeKÙee keâerefpeS Deewj

Fmekesâ efJeefYevve DeeOeejeW keâe Yeer efJeMues<eCe keâerefpeS~

Explain the concept of market segmentation and

also analyse its various bases.
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FkeâeF& - III / Unit - III

Q. 3. hewkesâefpebie mes Deehe keäÙee mecePeles nQ ? Fmekeâer Yetefcekeâe SJeb keâeÙeeX

keâer efJeJesÛevee keâerefpeS~ 15

What do you mean by packaging ? Discuss its

role and functions.

DeLeJee / Or

cetuÙe efveOee&jCe mes Deehe keäÙee mecePeles nQ ? cetuÙe efveOee&jCe keâes

ØeYeeefJele keâjves Jeeues IeškeâeW keâer efJeJesÛevee keâerefpeS~

What do you mean by pricing ? Describe the

factors that affect pricing.

FkeâeF& - IV / Unit - IV

Q. 4. efJelejCe Jeeefnkeâe keâes heefjYeeef<ele keâerefpeS~ efJelejCe JeeefnkeâeDeeW

kesâ ÛegveeJe keâes ØeYeeefJele keâjves Jeeues IeškeâeW keâer JÙeeKÙee

keâerefpeS~ 15

Define the channel of distribution. Explain the

factors which influence the choice of distribution

channels.

DeLeJee / Or

Leeskeâ JÙeeheejer keâes heefjYeeef<ele keâerefpeS~ Leeskeâ JÙeeheejer kesâ keâeÙeeX

SJeb mesJeeDeeW keâes yeleeFS~

Define the wholesaler. Describe the functions and

services of wholesaler.

FkeâeF& - V / Unit - V

Q. 5. mebJeOe&ve efceßeCe keâer efJeefYevve efJeefOeÙeeW keâe meb#eshe ceW JeCe&ve

keâerefpeS~ 15

Briefly describe the various methods of promotion

mix.

DeLeJee / Or

efJe›esâlee keâes heefjYeeef<ele keâerefpeS~ Skeâ DeÛÚs efJe›esâlee kesâ iegCeeW keâer

JÙeeKÙee keâerefpeÙes~

Define the salesman. Explain the qualities of a

good salesman.
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